


Every message counts

O U R  B R A N D

T H E  L O G O

C O L O U R

T Y P O G R A P H Y

P H O T O G R A P H Y

I L L U S T R A T I O N S

L A N G U A G E

S O C I A L  M E D I A

V I D E O

B R A N D  P A R T N E R S H I P S

T H E  B R A N D
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Mission & Essence

E V E R Y  M E S S A G E  C O U N T S .
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Values & Personality

F R I E N D S H I P.  I N N O V A T I O N .  Q U A L I T Y .  S U P P O R T.

Everything we do must represent at least 1 of our core values. These are used to 





Every message counts

C O R E

E L E M E N T S  &  V E R S I O N S

T H E  D E T A I L S
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The Details

T A K E  P R I D E .

1. Don’t use lowercase.    5. Don’t stretch or skew.



Min Size
w: 40mm
h: 15mm

w: 265px
h: 155px

Max Size
w: 40mm
h: 15mm

w: 265px
h: 155px

Exceptions to be made for signage and branded materials where ‘INTERACTIVE’ is not needed.
Sign off from COO and Brand Director needed.





Dark BlueM: 75%Y: 52%K: 62%M: 0%Y: 20%K: 0%© Reach Interactive Brand Book



Yellow
#ffcd05
C: 0%
M: 19%
Y: 100%
K: 0%
vdantone
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B R A N D  F O N T S

Typography

© Reach Interactive Brand Book
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A P P R O A C H

E X A M P L E S

Photography

© Reach Interactive Brand Book
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A P P R O A C H

E X A M P L E S





Clean and test Watch and monitor Deliver and report Feedback
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C O P Y  T O N E

Language & Copy

© Reach Interactive Brand Book
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Copy Tone

S E T  T H E  T O N E .



yvery messuge counts

T O N E

P L A T F O R M S
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We know our customers are on LinkedIN, yet we understand that our customers 

are people and people use Facebook, Twitter and YouTube. We aim to provide a 

aspiration-ally ‘business’ rich content on these platforms. Sharing article links 

and promoting workshops to help support our network.

> Social media is a way to build authority, value and help people.
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A  C L E A R  M E T H O D  O F  C O M M U N I C A T I O N .



S H A R E  S T O R I E S  A N D  K N O W L E D G E .

1. Success stories.    5. Account manager tips.



Every message counts

A P P R O A C H

Partnerships








